


Open banking: 
impacts of open 
bankingBrazilian Central Bank + FinCoNet



Mission statement
Improve Brazilians’ lives and change the Brazilian Financial System



Premises
1. People need good information to take better decisions

2. People are the real owner of their financial information





Consumer Financial Institution
Products and 

services

Disorganized Data

• Big and confuse list 

(“extrato”)

• Biased data (eg: user’s 

balance = final balance + 

overdraft)

Big Data

• Structured data

• Advanced models for better 

profitability on clients

Traditional

Innovation

Internet Banking

Client’s express consent Access through 
Internet Banking

FINANCIAL HUB

• Financial management

• Better products and 

services



Impacts on the credit market

Traditional

1   Costs of bank agencies  

2   Risk analysis: focused on the 

information inside the bank 

3   Big margins

Pricing Process

Open banking

1    Digital 

2    Risk analysis: focused on the broad 

financial behavior (more information)

3   Small margins



As a result…

1 Better interest 

rates

2 Personalized 

products

3 Competition



Guiabolso’s case on credit
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Guiabolso's pricing Pricing without complete financial information

Percentage of clients qualified for personal loans by rate ranges

Interest rates up to 3,9% per month Interest rates between 3,9% and 6,9% per month



In other 
words
• Additional information from 

financial transactions allows us to 

approve more customers and 

with better rates

• With access to financial 

transactions we can qualify a 

higher percentage for personal 

loans, in addition to identifying a 

greater number of low risk 

clients



"The horse is here to stay, but 
the automobile is only a 

novelty-a fad"

Advice from a 
president of the 
Michigan Savings 

Bank to Henry 
Ford's lawyer 

Horace Rackham



Renata Feijó

Legal, Institutional Relations and Compliance Director

Email: renata@guiabolso.com.br


